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Safe Harbour Statement
GENERAL

Burcon NutraScience Corporation (“Burcon” or, the “Company”) is making this presentation available to selected persons on the terms 
and conditions set forth below. Any unauthorized use of the presentation is strictly prohibited. Additional information with respect to 
Burcon can be found on www.sedar.com.  

CONTENT OF PRESENTATION

The information provided in this presentation is not intended to provide specific investment, financial, tax, legal or accounting advice 
to you. Neither this presentation, nor any of its contents, shall constitute an offer to sell or a solicitation of an offer to buy any Common 
Shares or other securities of Burcon in Canada or in any other jurisdiction.  An offer to purchase and sales of Common Shares may only 
be made through duly registered brokers and investment dealers pursuant to and in accordance with a Preliminary Prospectus and 
the final prospectus to be filed with applicable securities regulatory authorities.  While the information herein is collected and 
compiled with care, neither Burcon NutraScience Corporation nor any of its affiliated companies and their respective directors, officers, 
employees or agents represents, warrants or guarantees the accuracy or the completeness of the information. The information is 
presented solely for educational purposes, and is not to be considered as investment, financial, tax, legal or accounting advice.

CAUTIONARY NOTE REGARDING FORWARD-LOOKING INFORMATION

This presentation contains “forward looking statements” which reflect the current expectations of management of the Company 
regarding the Company’s future growth, results of operations, performance, business prospects and opportunities. Wherever possible, 
words such as “may”, “would”, “could”, “should”, “will”, “anticipate”, “believe”, “plan”, “expect”, “intend”, “estimate”, “aim”, “endeavour”, 
“seek”, “predict”, “potential” and similar expressions have been used to identify these forward looking statements. These statements 
reflect management’s current beliefs with respect to future events and are based on information currently available to management 
of the Company.  Forward looking statements involve significant risks, uncertainties and assumptions. Many factors could cause the 
Company’s actual results, performance or achievements to be materially different from any future results, performance or 
achievements that may be expressed or implied by such forward looking statements.

Should one or more of these risks or uncertainties materialize, or should assumptions underlying the forward looking statements 
prove incorrect, actual results, performance or achievements may vary materially from those expressed or implied by the forward 
looking statements. Prospective investors are cautioned not to place undue reliance on forward looking statements. 

http://www.sedar.com/


Our Mission

To improve the health and 
wellness of consumers through 
the discovery and development 
of sustainable, functional and 
renewable plant-based proteins 
for the global food and beverage 
industries.



Our Opportunity



1 in 5 
U.S. consumers identifies as a flexitarian.

From Mintel. “The Protein Report: Meat Alternatives Market Report.” via Cargill, May 2019. 



A $290 Billion Market
by 2035 with a projected 14% CAGR

From BCG. “Food for Thought: The Protein Transformation,” March 2021



76% 
of Americans agree 
that plant-based foods 
are healthy.

From Mintel. “The Protein Report: Meat Alternatives Market Report.” via Cargill, May 2019. 



Alternative proteins 

will account for 11%
of the protein market in 2035.

From BCG. “Food for Thought: The Protein Transformation,” March 2021



Better process.
Better protein.
Better partners.
Better planet.

Burcon NutraScience.



Better process.
Beyond meat. 
And dairy.  And egg.

Our world-class team of scientists 
is continuously innovating
patented, repeatable processes 
to extract high-quality protein 
from a wide variety of plant sources. 
We’re bringing it to market 
through our latest joint venture, Merit –
and we’re just getting started. 

Key Facts

• Over 290 issued patents

• Nearly 220 patents in the 
pipeline

• And we’re far more than a 
patent portfolio – we’re in 
production, too, through Merit 
Functional Foods 

• Perhaps our biggest asset is our 
highly experienced, highly 
tenured team of scientists and 
executives



Better protein.
100% plant-based is now 100% possible. 

Our best-in-class plant proteins 
lead the industry in 
taste, purity, and quality —
the ideal ingredients for thousands of 
food and beverage applications.

Key Facts

• Our patented, non-GMO pea and 
canola proteins offer near 100% 
purity, exceptional taste and 
excellent solubility

• Proteins of this purity outpace 
that available across the industry, 
providing for exceptional taste, 
texture, and usability

• Because our proteins are 
unadulterated, they outperform 
alternatives from a health and 
sustainability standpoint, as well
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Differentiated Proteins

Taste

Nutrition

Function



Better partners.
Powering the best providers.

From Nestlé to Bunge, the world’s leading 
food & ingredient companies trust us as a 
technology partner to meet the massive 
demand for clean, pure plant-based 
proteins.

Key Facts

• Our advanced process and 
superior proteins have attracted 
world-class partners 

• Nestlé, the world’s largest food 
company, is working with our 
novel plant proteins

• Bunge, a $41 billion best-in-
class leader in agribusiness, is a 
25% partner in Merit Functional 
Foods



Better planet.
Healthier people. Healthier world. 

Plant-based promotes clean eating 
and a cleaner world. Producing our 
sustainable, non-GMO plant-based 
proteins uses far less water and land 
and emits a fraction of the greenhouse 
gases of the animal-based alternatives. 

We’ve even found sustainable uses for 
the by-products.

Key Facts

• The negative impact of animal-
based protein on our individual 
health and collective ecosystem 
is well documented

• As compared to beef, growing 
our ingredients requires six 
times less water, 49 times less 
land, and emits 100 times less 
greenhouse gases 

• And because we don’t rely on 
harsh chemicals, we provide a 
clean label that makes for 
cleaner eating, healthier living, 
and a more sustainable planet
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Merit Functional Foods

• Completed construction of a 94,000 ft2

state-of-the-art pea and canola protein 
production plant (Phase 1)

• Capacity to process 20,000 tonnes yellow 
field peas/canola

• Achieved first commercial production of 
Peazazz® and Peazac® pea proteins 
(February 2021), and Puratein® line of 
canola proteins (April 2021)

• World’s first and only commercial-scale 
production facility capable of producing 
food-grade canola protein 

• Target to be carbon neutral by 2022

• Signed NDAs with 240+ CPG companies





Key Financial Terms

• Burcon is Merit’s largest shareholder with a 
33.3% equity position

• Existing 20-year exclusive royalty-bearing 
license from Burcon on Merit’s top-line 
sales

• Burcon scientific and technical support 
provided under existing Services 
Agreement 



Merit Functional Foods marketing material



Merit Functional Foods marketing material



Peazazz and Peazac Pea Proteins

• Ready-to-mix powders

• Ready-to-drink beverages

• Plant-based milks

Puratein Line of Canola Proteins

• Methylcellulose replacement

• Plant-based burger patties and 
sausages

• Meat and egg alternatives

• Non-dairy frozen desserts

MeritPro™ Protein Blends

• Complete plant-based nutrition 
formulations with PDCAAS of 1.0

• Dairy and meat alternatives

• Ready-to-drink beverages

Merit’s Target 
Applications

Merit Functional Foods marketing material

• Nutrition bars

• Meat alternatives

• High protein snacks and 
baked goods

• Plant-based ready-to-mix 
beverages

• Whipped toppings

• Plant-based bars
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Bunge Partnership

• Bunge is a 25% stakeholder in Merit Foods 
JV

• Bunge is a world leading agribusiness and 
food company with annual revenue of 
$41.4 billion

• Bunge able to supply Merit with key 
inputs

• Merit benefits from Bunge’s large canola 
origination footprint and multinational 
platform

• Merit will benefit from Bunge’s global 
consumer packaged goods customer base 



Burcon NutraScience



Tenured & Credentialed

• World leading team of highly 
specialized food scientists and 
chemical engineers 

• Over 230 years combined 
experience with Burcon

• Expertise in designing and 
developing disruptive protein 
extraction processes

• Intellectual property experts with 
over 290 patents secured 
worldwide
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Innovation Pipeline
Canola
• Methylcellulose replacement
• Egg replacement applications
• Medical nutrition applications

Other sources
• Pulses: Mung Bean / Faba Bean
• Oilseeds: Hemp / Flax / Sunflower
• Cereals: Oats / Buckwheat

Joint Development Opportunities
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Burcon 
Technology

Value 
Proposition

Commercial  
Production

Revenue 
Source

Pea protein
Canola protein
Pea/Canola blends

• Unmatched purity
• Exceptional taste & color
• Complete nutrition
• World’s first and only 

canola protein

Phase 1 - Q2 2021

Phase 2 – Medium Term

Phase 3 – Longer Term

20-year exclusive 
royalty-bearing license

33.3% Equity position

Services Agreement

Additional Joint 
Venture 
Partnerships

Undisclosed plant 
proteins

Soy protein

• First-to-market
• New benchmark for taste, 

texture & purity

• Best-in-class SPI

Medium Term
(ongoing discussions)

Longer Term

Similar financial terms

Research 
Collaborations

Novel plant-based 
proteins

• Extract value-added 
products from supply 
chain

Medium Term
(ongoing discussions)

Upfront and milestone 
payments

Medium Term is approximately 12-18 months; Longer Term is 18+ months
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Takeaways

Plant-based eating is experiencing huge 
growth around the world.  A true food 
revolution 

Burcon’s differentiated plant proteins are 
on-point, representing precisely what 
consumers and the food industry want at this 
time

Burcon is enjoying its strongest financial 
position in over a decade, while Merit 
Functional Foods is on track to expand 
production and sales, allowing Burcon’s 
team to focus on the pipeline of additional 
opportunities



Let’s Talk
What would you like to know more about?


